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Manage your online reputation

Mowadays, more and more personal information surfaces on the web. For example, some of your friends might mention your

name in a social network or tag you on online photos, or your name could appear in blog posts or articles.

Google search is often the first place people look for information that's published about you. Here are a few ways to manage

wour online reputation and help control what people see when they search for you on Google:

= 1. Search for yourself
Search for your name on Google to see what information about you comes up.
— 2. Create a Google profile

With a Google profile €|, you can manage the information—-such as your bio, contact details, and other information
about you-that people see. You can also link to other sites about you or created by you. For example, you can link

to your blog, online photos in FPicasa, and other profiles such as Facebook and Linkedin.
= 3. Remove unwanted content and the associated search results

If yvou find content online--say, your telephone number or an embarrassing photo of you—that you don't want to appear
online, first determine whether you or someone else contrals the content. For example, if the photo you want to hide

is part of your Picasa account, you can simply change your photo visibility settings 2. If, however, the unwanted
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Me on the Web

With Me an the Web, you can get notified when your personal data appears on the web. You can use Me on the Web to Me on th

alert you when your personal information—-say, your email address or phone number—gets published online.

What are
To create alerts:

Me on th
1. Sign in to your Google Account and navigate to the "Me on the Web" [ section. Manage
2. Click Manage my Web Alerts. '
3. Click the red button to create an alert. View & e
4. The text field will pre-populate with your name, and you can click the text field to view more suggested alerts. Click Add
to add an alert, the pencil icon to make any edits, and the trash can icon if you'd like to delete an alert.
5. In the 'How often’ drop-down box, choose how frequently you'd like to receive an alert.

6. Inthe "Send to’ drop-down box, choose which email address you'd like the alerts to be sent.

To see information about you that already exists on the web, click Search now.

Additional Resources:
http://www.wikihow.com/Ungoogle-Yourself
http://mashable.com/2012/08/21/change-google-search-result/
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Basic Privacy Settings & Tools
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Advanced Privacy Controls
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How do I control who sees posts and photos that I'm taggec
on my Timeline?

To choose who can see posts you've been tagged in after they appear on your Timeline:

1. Click # at the top right of any Facebook page and select Settings
2. In the left-hand column, click Timeline and Tagging

3. Look for the setting Who can see posts you've been tagged in on your Timeline? and click
Edit to the far right

4. Choose an audience from the dropdown menu
You can review photos and posts you're tagged in before they appear on your Timeline by turning on Timi

review. Keep in mind, photos and posts you hide from your Timeline are visible to the audience they're sh
with other places on Facebook, such as in MNews Feed and search.

You're reading the Desktop Help answer. Learn more in our other Help Centers.
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NOT ALL REVIEWS ARE NEGATIVE

We identified 33 physician-rating websites, which
contained 190 reviews for 81 physicians. Most
reviews were positive (88%). Six percent were
negative, and six percent were neutral. Generalists
and subspecialists did not significantly differ in
number or nature of reviews. We identified several
narrative reviews that appeared to be written by the
physicians themselves.

Tara Lagu MD, M. P. H., Hannon, N. S., Rothberg, M. B., & Lindenauer, P. K. (2010). Patients’ evaluations of health care providers
in the era of social networking: an analysis of physician-rating websites. Journal of general internal medicine, 25(9), 942-
946.
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